“PROVOCATIONS” CAMPAIGN

Symantec



Symantec Brand Advertising Campaign | “Provocations”

The strategy

After conducting global research on the relevance of our current brand campaign, we realized there are two very different buying
centers within our enterprise audience -- security and data management. Thus, we decided to create a new campaign that
focused on those two key pillars without forcing a link.

The art direction

The messaging of this campaign used an effective level of fear by using real-world situations that were relevant to each audience.
Always using a dramatic black background, the photography chosen was simple yet eye catching -- something provocative. As
the sign-off, we used a yellow “tombstone” to speak to either the security or data managment issue.

The execution

Print, online, OOH, SEM, environmental signage

The campaign was created by Godfrey Q and Partners. All photos were shot specifically for Symantec. The VP of Global M arketing
Communications and | oversaw the project — from research to messaging to creative execution.



Can you afford to
back up 52 percent
more data this year?

/ CONTROL YOUR DATA.

The data explosion continues unabated.
Our deduplication software reduces
backup storage by as much as 95 percent.
You can’t stop the data coming at you, but
you can stop storing redundant copies of it.

, symantec.



/' PUT SECURITY FIRST.

The average cost of a lost, unencrypted
laptop is $50,000. Our advanced encryption
software stops unauthorized access to
laptops, desktops, even removable storage
devices. A lost laptop may not be a big deal,
but your confidential files are.

Confidence in a connected world. , Symantecm
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PUT SECURITY FIRST.

Virtualization multiplies the threats to your network. Our virtualization management solutions protect

| ) t h ere a I’0g ue vi Ft ud | ma C h ine and manage your virtualized infrastructures while reducing complexity and costs. So virtual problems

don’t become real issues.

i ?
In your network . Confidence in a connected world. , symantec_
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" CONTROL YOUR DATA.

Complying with Sarbanes-Oxley alone costs the average company $2.3 million. Our compliance

H daS Com p | lance b ecome solutions can reduce your cost of compliance by 52 percent, while reducing downtime and data loss.

At least some compliance decisions aren’t complex.

I ?
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“CONNECTED TO” CAMPAIGN

Symantec



Symantec Brand Advertising Campaign | “Connected To”

The strategy

Sizable portions of our key audiences did not understand the scope and scale of our offerings, and many saw Symantec as a
“tactical” supplier. Our goal was to position Symantec as the strategic partner with the expertise to protect the infrastructure,
information, and interactions of our digitally connected world.

The art direction

We wanted to be visually interesting and stand out from the competition. The campaign used two different photos juxaposi-
tioned but with visual similarities. The yellow box in the middle (yellow is the brand color for Symantec) connects the two
photos and tells a “connected to” story. In this manner, we were able to connect the breadth and depth of Symantec’s offerings
to illustrate how they were interconnected.

The execution

Print, online, OOH, environmental signage

The campaign was created by Godfrey Q and Partners. All photos were shot specifically for Symantec. The VP of Global M arket-
ing Communications and | oversaw the project — from research to messaging to creative execution.



The supplier is connected to the regional buyer
is connected to the channel partner

is connected to the supply chain management system

is connected to the malicious code which was just eradicated by

the world’s leading enterprise security company.

k|

Enterprise security software that gets to threats before they get to you. Crimeware. Malicious users. Data

leakage. The threat landscape is constantly changing. Symantec can provide you with global, 24/7 protection to safeguard

every layer of your enterprise—from your mobile devices to your data center. Our Global Intelligence Services proactively

monitor emerging threats to make sure your business is always protected. Visit symantec.com/confidence Confidence in a connected world. 3 SymanteC

© 2006 Symantec Corporation. All rights reserved. Symantec and the Symantec Logo are registered trademarks of Symantec Corporation.



The global enterprise is connected to thousands of servers

IS connected to hundreds of storage devices

is connected to petabytes of data

is connected to a single set of software tools

that brings harmony to data center complexity.

I — f e
| - 2
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The Symantec Data Center Foundation helps you master complexity. At Symantec, we understand how the
complexity of the modern data center increases costs and impairs manageability. Thanks to our Veritas cross-platform
software, this infrastructure solution can help you manage the most complex, heterogeneous IT environment with a
single set of tools. The cost savings can be dramatic. The same can be said for the impact on service levels. Start with our
free tour: symantec.com/confidence

© 2006 Symantec Corporation. All rights reserved. Symantec and the Symantec Logo are registered trademarks of Symantec Corporation.

Confidence in a connected world. ’ symantecm




untold stress on the CEO, CFO, and CIO
is connected to the call for a clear compliance strategy by EOD
is connected to the one solution for defining, controlling, and governing

your IT policy compliance ASAP.

/
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Software that makes compliance more manageable. Aligning IT with today’s compliance regulations is
complicated and costly. We understand this better than anyone. Our software distills the most common compliance
regulations and business processes into clear, actionable IT policies. Our Global Services team then works for you-
from assessment to implementation-to provide a solution that’s tailored to your needs. For a better view of compliance,

visit symantec.com/confidence Confidence in a connected world. 3 SymantEC

© 2006 Symantec Corporation. All rights reserved. Symantec and the Symantec Logo are registered trademarks of Symantec Corporation.
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Your global business is connected to your distributor
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is connected to your customer
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iS connected to your IT infrastructure

is connected to the nonstop flow of data which our software protects

}

so your business is always open for business.
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Software for the security, storage, and availability of your mission-critical information. These days,

connections have never been so vital. Or so vulnerable. At Symantec, we have the solutions and expertise to keep your

information secure and available across your entire operation. From backup and recovery to information security. From IT

policy compliance to data center management. We bring confidence to every connection. Visit symantec.com/confidence Confidence in a connected world. 3 Symantec

© 2006 Symantec Corporation. All rights reserved. Symantec and the Symantec Logo are registered trademarks of Symantec Corporation.





